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NEW MEDIA
The Benefits

A DEVELOPING MEDIUM

Broadly speaking, ‘New Media’ is digital media.  Its most popular and widespread form is the Internet, but it

also includes a wide range of developing communication technologies such as podcasting, MP3 audio, SMS

texting, Digital Audio Broadcasting (DAB), Internet Protocol Television (IPTV) and ‘e-commerce’ among many

others.

WIDESPREAD CONNECTIVITY

Over 65% of the UK population has online access and 89% of at-home users have Broadband (a third of these

using Wifi).  London remains the region with the highest percentage Internet connectivity at over 60% of

households. (Source: British Market Research Bureau).

A RAPIDLY INCREASING AUDIENCE

The huge growth in online audience is increasingly affecting time spent with other more traditional media.  Of

all media in the UK, recent research commissioned by the Internet Advertising Bureau UK found that only

online and radio were predicted to increase audience.

BUILDING ONLINE COMMUNITIES

A combination of online and radio provide connection with people’s social networks in different but

complementary ways.   Online connects with a person’s more immediate social network of friends, family and

colleagues while radio connects with their wider network – local community or interest group.

A DEDICATED AUDIENCE

26% of Internet users’ media day is spent online (Source: British Market Research Bureau).

THE OBVIOUS CHOICE FOR ADVERTISERS

Internet advertising expenditure in the UK is now in excess of £2 billion, superseding the total national spend

on press advertising.  

THE PERFECT PARTNER TO RADIO AND OTHER MEDIA

Internet Advertising Bureau research has discovered that combining radio with online significantly enhances

response with 57% of the research sample claiming to have checked things on the Internet after having heard

about them on the radio.














