Job Specification for Campaigns Manager

Premier Media Group

22 Chapter Street

London SW1P 4NP

JOB DESCRIPTION

	PRINCIPAL AIM OF THE Organisation: 

“To serve the Churches and the wider community by conveying the significance of the life, teaching, death and resurrection of Jesus Christ - as recorded in scripture and expressed in the historic creeds of the Christian faith - through radio and other media.”


Job Title:                                 Campaigns Manager
Department:


Marketing 

Hours:



(35 hrs per week)

Salary:                                     
£24,000 - £29,000
Location:


London / UK

Reporting to:
Head of Marketing

Hours of work:                        
09.15 until 17.15 

Closing Date:                           21st August 2010

HOW THIS JOB CONTRIBUTES TO THE organisation’s PRINCIPAL AIM:
Public Relations: Gains publicity for organisation and activities; ensures public representation of a Christian voice in the media and society.

Campaigns: Grows core constituent database and effects change in the community and government though campaigns. 

MAIN DUTIES AND RESPONSIBILITIES:

CAMPAIGNS:

· Lead the development and implementation of campaigns at both national and local level. 

· Grow supporter contacts, with 20% plus of names from each campaign as new contacts. 

· Identify and set measurable campaign goals. 

· Grow e-send list through political, social and viral campaigns.

· Liase with government contacts including DODs and specialist third parties.  

· Manage the day to day implementation of all campaigns. 

· Brief new campaigns to internal stakeholders and partner organisations.  
· Assess potential success of future campaigns and lead campaign strategy.

· Maintain the Campaigns Budget.
COMPETENCES:  

· Seasoned judgment - the ability to make decisions, justify recommendations, and be responsive, clear and firm with consultants and colleagues.

· Results Driven - a strong commitment to producing measurable results including KPI.

· Strong Communicator  - excellent written and oral communications skills. 
· Diplomacy - able to work productively with a wide array of different people and institutions.

· Awareness - understand the sensitive issues connected to campaigns.

KEY RELATIONSHIPS:

· CEO
 


Campaign targets and planning. 

· DIRECTOR OF MARKETING
Line Management Campaign planning and targets.

· DIRECT MAIL MANAGER
Campaign team member, campaign execution. 

· WEB EDITOR


Campaign team member, campaign digital delivery. 

· APP DEV MANAGER

Campaign digital delivery.  

· MARKETING MANAGER
Campaign and events cross over. 



· DATABASE MANAGER

Campaign delivery, analysis and statistics. 

QUALIFICATION:

Preferably a good journalism/media related degree and seeking either a first or second position in PR. 

Personal
· A lively, flexible, friendly personality with a high level of commitment and dedication

· An effective team player with excellent interpersonal skills

· Confident in decision making and creative problem solving

· IT literacy in main set of Microsoft programmes

· The post-holder will work in a Christian environment and will deal with Christian organisations and Ministries  so must have compassion for our faith or be a christian.

· The post-holder will abide by the organisational Health & Safety and Equal Opportunity Policy at all times.

HOW TO APPLY:

Please contact The Human Resource Department on 020 7316 1300 or email jobs@premier.org.uk with your current CV and Completed Application forms.
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