Job Specification for Public Relations Manager

Premier Media Group

22 Chapter Street

London SW1P 4NP

JOB DESCRIPTION

	PRINCIPAL AIM OF THE Organisation: 

“To serve the Churches and the wider community by conveying the significance of the life, teaching, death and resurrection of Jesus Christ - as recorded in scripture and expressed in the historic creeds of the Christian faith - through radio and other media.”


Job Title:                           Public Relations Manager
Department:
                 Marketing 

Hours:


     (35 hrs per week)

Salary:                              £18,000 - £22,000
Location:

     London / UK

Reporting to:                     Head of Marketing

Hours of work:                  09.15 until 17.15 

Closing Date:                    21st  August 2010

HOW THIS JOB CONTRIBUTES TO THE organisation’s PRINCIPAL AIM:

Public Relations: Gains positive publicity for all areas of the media group, including radio, TV, web, magazines, events and Premier Life.  Ensures public representation of a Christian voice in the media and society. Maintains brand image of media group. 

MAIN DUTIES AND RESPONSIBILITIES:

PUBLIC RELATIONS:

· Secure growth in the awareness of all Premier Media Group brands through PR.

· Produce regular press releases to secure coverage in Christian, trade and secular press. 

· Plan and implement the Public Relations strategy, including crisis control.

· Grow a list of contacts including newspaper, TV and Radio journalists. 

· Grow a digital audience alongside the Marketing Manager. Manage social network content.

· Maintain the Public Relations Budget. 

COMPETENCES:  

· Competent Copywriter – ability to write persuasive long and short copy including press releases, e-sends, documentation and digital copy.   

· Results Driven - a strong commitment to producing measurable results, ideally coming to the role with a proven track record.

· Dynamic – self motivated worker, able to achieve results through communication with journalists and editors.  

· News Judgement – ascertaining potential for a news story and creating angles for stories.

· Diplomacy - able to work productively with a wide array of different people and institutions.

· Be both a self-starter and go-getter.

KEY RELATIONSHIPS:
· CEO
 

                  Press Release sign off, campaign targets and planning. 

· DIRECTOR OF MARKETING
      Press Release sign off, Line Management. 

· NEWS EDITOR

                  Daily contact on news stories.

· PROGRAMME MANAGER
      Daily contact on programming content.

· MARKETING MANAGER
      Source of information on events and marketing. CAMPAIGN MANAGER
      PR during Campaign seasons. 

QUALIFICATION:

Preferably a good journalism/media related degree and seeking either a first or second position in PR. 

Personal
· A lively, flexible, friendly personality with a high level of commitment and dedication

· An effective team player with excellent interpersonal skills

· Confident in decision making and creative problem solving

· IT literacy in main set of Microsoft programmes

· The post-holder will work in a Christian environment and will deal with Christian organisations and Ministries  so must have compassion for our faith or be a christian.

· The post-holder will abide by the organisational Health & Safety and Equal Opportunity Policy at all times.

HOW TO APPLY:

Please contact The Human Resource Department on 020 7316 1300 or email jobs@premier.org.uk with your current CV and Completed Application forms.
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